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CAROL PETRO

CFO & Senior Vice President, Finance & Operations

Carol joined Brownstein Group in March 1998. As the Chief Financial Officer,
she oversees the finance and operations of our agency. Her broad range of
finance, human resources, operational and legal knowledge enables her to
perform in this role.

Carol's career experience covers industries such as advertising, banking,
medical, software development and retail, to name a few. She particularly enjoys
the creativity and “never a dull moment” environment that the agency world offers.
A native of Northeast Philadelphia, Carol continues to reside in the area.

ADAM DERINGER
Vice President & Chief Digital Officer

As Chief Digital Officer, Adam has played a fundamental role in building Brownstein
Group's digital marketing expertise, launching its online division in 2000. Over the
past nine years at Brownstein Group, Adam has consulted with agency clients
in developing strategies that place digital communication at the center of their
marketing efforts. In this role, Adam has overseen the development of interactive
and social media strategies for some of the world's leading brands, including
Microsoft, ESPN, Callaway Golf and IKEA.

Prior to joining Brownstein Group, Adam was with an interactive marketing
firm, Luminant Worldwide, where he developed and implemented interactive
strategies for M&M/Mars. Adam also worked at Saatchi & Saatchi, where he was
responsible for overseeing digital marketing initiatives for Procter & Gamble’s Tide
laundry detergent.

Adam is a member of the United Way Marketing Committee as well as
Microsoft's Executive Partner Advisory Council. He also serves as a regional board
member for the American Association of Advertising Agencies (AAAA).
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ERIK SILVERSON

Executive Creative Director

Erik is Executive Creative Director at Brownstein Group. His strong understanding
and experience in both the traditional and digital spaces enable him to create
compelling campaigns for Brownstein clients, including IKEA, Microsoft,
The Children’s Hospital of Philadelphia and Majestic Athletic. Over the years,
Erik has been involved with branding clients such as Comcast, And1 Basketball,
Borden and Thomas Jefferson University Hospital. He also has vast experience in
the design of consumer package goods in a variety of industries.

Prior to Brownstein Group, he was Creative Director at Native Eyewear, where
he led all aspects of creative and branding. Before that, he was Associate Creative
Director at Red Tettemer, where he oversaw accounts such as AMC, Bravo,
Cablevision, Comcast, Comcast SportsNet, Fox, The History Channel, Showtime
and Time Warner. He is the recipient of multiple awards, including national ADDYs,
Tellys and the One Show Award.

ERIN ALLSMAN

Public Relations Director

As Public Relations Director, Erin oversees all accounts, manages the department
and leads new business development. Prior to joining Brownstein Group, she
was Director of Public Relations for two joint-venture companies, Mitchell &
Ness Nostalgia Co. and DMi Partners. For Mitchell & Ness, she managed media
relations, corporate communications, product placement, new product launches
and high-profile events with the NBA All Star Game. For DMi, her communications
efforts helped this start-up firm establish itself as a leader in interactive marketing
and e-commerce. Earlier in her career, Erin served as Director of Public Relations
for the General Building Contractors Association (GBCA).

Erin has a strong media relations background and has placed stories with
national outlets such as The New York Times, CNN, FoxSportsNet, The Wall
Street Journal, Entrepreneur, VH1 and MTV, and local outlets such as The
Philadelphia Inquirer, Philadelphia Business Journal, Philadelphia magazine, Fox
29, and CBS 3. She has also served as Editor of Construction Today magazine,
as a contributing writer for Philadelphia Style and as a guest lecturer at Temple
University. She currently sits on a variety of public relations industry committees
and serves as a mentor for the Philadelphia PRSAs PR Institute Program. Erin
holds a BA in English from Dickinson College and an MA in Communication from
the University of Delaware.
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KELLY POULSON

Human Resources Manager

As HR Manager, Kelly oversees recruiting efforts, employee benefits programs,
management training and employee relations. Prior to joining Brownstein Group,
she was the HR Manager at the Philadelphia Zoo, where she participated in
strategic planning and goal setting for her department as well as the design
of group benefits programs. Kelly’s responsibilities also included performance
management, supervisory training and new employee orientation.

Kelly began her career as an Employment Specialist at Woods Services in
Langhorne, PA, and later assumed the same position at InterCommunity Action,
Inc. in Philadelphia. Kelly graduated from LaSalle University with a double major in
Psychology and English and currently resides in Collingswood, NJ.

LAURA DIiLELLO

Associate Public Relations Director

As Associate Public Relations Director at Brownstein Group, Laura is responsible
foroverseeing several accounts in the healthcare and financial industries, managing
the department's intern program and supporting new business development.
She has also taken the lead in coordinating and executing events for several of
the agency’s clients. Prior to Brownstein Group, Laura made the transition from
television to public relations at Breslow Partners, where she worked as a publicist
to the region’s top restaurants and celebrity chefs.

Laura began her professional career in New York City, where she was
accepted into the prestigious NBC Page Program. Among her many assignments,
she was a member of the production team on “Today,” “Dateline” and “Saturday
Night Live." She then took on a position at “NBC Nightly News with Tom Brokaw.”
As a member of the “Nightly” team, Laura’s responsibilities included researching,
compiling daily news reports and generating story ideas. Laura later moved to the
NBC affiliate in Boston, where she was an assignment editor responsible for the
morning newscast “Today in New England.”

When she’s not hard at work learning all there is to know about public relations,
Laura can be found sharing countless celebrity stories from her television days.
In addition to her passion for celebrity news, Laura loves to read about American
history and spend time with her large, close-knit family. Laura grew up in
Doylestown, PA, and graduated from Villanova University. She currently lives in
Philadelphia.
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DANIEL FARROW

Web Development Director

As Web Development Director for Brownstein Group Brand Communication,
Daniel manages the day-to-day operation of the agency’s Web Development
Department. He is currently overseeing the development of Web-based projects
for clients including Microsoft, IKEA, ESPN and Kyle's Treehouse.

Prior to joining Brownstein Group, Daniel served as Senior Web Developer for
Digitas Health, an interactive development company that exclusively services the
medical industry. He has also worked as a Web/multimedia developer for Vioworks,
Inc. and CoreTech Consulting.

Daniel's experience includes considerable hands-on Web design and
development work. He has created online games and interactive applications and
has developed Web-based training applications and CD-ROM-based multimedia
learning applications. Daniel has also built an e-commerce portal for Vital Signs,
Inc., a medical device company, to help sell its Color Coding Kids system to doctors
and hospitals. He developed the entire store within the e-commerce application
provided by Network Solutions, including an online shopping cart.

Daniel holds a degree in Information Science from Drexel University, where
his curriculum included computer science, systems and database design, user-
interface design, psychology and information systems management.

JENNIFER PROUGH

Associate Creative Director

Jennifer has been an Associate Creative Director for Brownstein Group for the
last year and a half. She works closely with the creative teams to develop and
execute overall strategies to drive corporate brand image and sales across all
media. Jennifer partners with BG team leaders to inspire and instill the agency’s
culture and values. She has experience with national and international brands
such as IKEA, EB Games, Time Warner and Blue Cross. Having worked 15 years
in the advertising industry, she has extensive agency experience and owned and
operated her own independent creative shop, Prough Creatives, for seven years.
Prough Creatives’ main efforts were to heighten the awareness of the cultural arts
and historical preservation in Philadelphia.
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KIM

Associate Creative Director

Kenny is Associate Creative Director at Brownstein Group, responsible for
maintaining the agency’s vision and culture through high-level creative design
and direction for accounts including Microsoft, ESPN, GORE-TEX, The Children’s
Hospital of Philadelphia and Comcast. Kenny was previously a Graphic Designer
at The Star Group and at Kanter International, where he designed a variety of
materials including identity, collateral, advertising and signage for clients such as
Trump Taj Mahal, Resorts International, Ballys and The Venetian casinos, as well
as the Philadelphia Convention Center, China Grill Management Restaurants and
WXPN radio. Kenny holds a Bachelor of Science degree from the Art Institute
of Philadelphia. An ADDY award winner, Kenny is a member of AAAA and has a
certificate of completion for the IAAS Seminar.



= Top In-Kind Donor Award = Top In-Kind Donor Award

**Summit recognized the area’s top corporate givers **Summit recognized the area’s top corporate givers
Philadelphia Ad Club Philadelphia Ad Club
Gold ADDYs Gold ADDYs
= lllustration, Single = Website, Consumer Flash
Infragistics, His name is GORT ESPN Tournament Site
: * Emails/Ecards
Silver ADDYs ESPN Tournament Email/Ecards
= Qutdoor — Consumer, Local o Wiere e Vi Sies
Asian World of Martial Arts Campaign ESEN Touimament Miaeste
= Creative Services & Industry Suppliers — Interactive « Online Campaign
Brownstein Group, BG Holiday Microsite ESPN Tournament Campaign
= llustration, Single
Infragistics, Realize Your Potential Silver ADDYs
= lllustration, Single * Out-of-Home Campaign
Infragistics, The Power of a Killer App Auto Show Campaign

= Online Games
ESPN Tournament Online Games

Public Relations Society of America, Philadelphia = Mobile Marketing
Pepperpot (First Place) ESPN Tournament Mobile Marketing
= Crisis Communications = Webisodes :
SUPERPRETZEL® Bring it Home Campaign ESPN Tournament Webisodes
= Media Relations: Featured Stories * Self-Promotion, Collateral
Burt Hill Cover Story in Middle East Architect Brownstein Group Children’s Book
= Pro Bono Programs = Self-Promotion, Interactive
Launch of Ryan Howard Family Foundation Brownstein Group IKEA Anniversary Invitation

Ladle (Second Place)

= Development or Fundraising Public Relations Society of America, Philadelphia

Fairmount Park Conservancy Save Fairmount Park Campaign Pepperpot (First Place)

* Reputation/Brand Management = Special Events 7 Days or Fewer, Budget Less
The Graham Company Actions Matter Campaign Than $15,000

Campus Apartments Unveils New Residences
in Columbus, OH

= Special Events 8 Days or Longer, Budget $15,000
or More
2008 Philadelphia International Auto Show



Philadelphia Ad Club

Best of Public Service
Collateral - Annual Report
Anti-Defamation League Annual Report

Best of Print
Special Event Material - Invitation
Kyle's Treehouse Gala Invitation

Gold ADDYs

Special Event Material - Invitation
Kyle’'s Treehouse Gala Invitation

Out-of-Home Campaign
The Children's Hospital of Philadelphia,
Gift of Childhood

Radio Local (one metro) - :60 or more
The Children’s Hospital of Philadelphia,
Gift of Childhood

TV Local (one DMA) - :60 or more
The Children’s Hospital of Philadelphia,
Gift of Childhood

Public Service - Collateral, Annual Report
Anti-Defamation League Annual Report

Self-Promotion, Campaign -
Single Medium Campaign
One Love

Self-Promotion, Campaign, Mixed/Multiple Media
Campaign: Helpstopbob.com

Silver ADDYs

Poster - Single

Pepperpots Invitation

Special Event Material - Invitation
Pepperpots Invitation

Special Event Material - Announcement
Pepperpots Invitation

Single (Either B2B or Consumer) - Flat
Pepperpots Invitation

Out-of-Home, Campaign

University of the Sciences in Philadelphia, Word Mash
TV Campaign

The Children’s Hospital of Philadelphia,

Gift of Childhood

= Mixed Media Campaigns - Consumer, Local
The ACE Club

= Mixed Media Campaigns - Consumer,
Regional/National
The Children’s Hospital of Philadelphia,
Gift of Childhood

= Self-Promotion, Creative Services & Industry Suppliers -
Collateral: Pepperpots Invitation

= Self-Promotion, Creative Services & Industry Suppliers -
Interactive: Helpstopbob.com

= Self-Promotion, Creative Services & Industry Suppliers -
Special Event Material: Helpstopbob.com

= Self-Promotion, Campaign - Single Medium Campaign
Busy Quimby Campaign

Public Relations Society of America, Philadelphia

Pepperpot (First Place)

= Big Ideas Not Implemented
Tradeshow concept for Quickie Manufacturing

= Best Application Service Provider Site
Fiberlink.com

= Outstanding Achievement in Website Development
Fiberlink.com



